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Abstract: Meisho (名所) refers to places in Japan far-famed for their literary 
references, originating from kagaku terminology (歌学用语) and now indicating 
a diverse range of places of interest. Meisho can be a subject of interdisciplinary 
studies involving celebrity study, mobility humanities, ethical literary criticism, and 
cultural memory study. Meisho in celebrity study can be regarded as an artificial 
fame that humans tag a place through media. Mobility decides the efficiency of how 
a place evolves from a relatively immobile constant into a mobile variable, namely 
meisho. Ethical literary criticism motivates humans to ethically select a place as 
meisho through literature. Literature derives from brain text, “memory stored in the 
human brain.” In this sense, literature can be viewed as shared brain memory that is 
outsourced from brain text to written and electronic text. When a place is referred 
to constantly in literature, cultural memories for this place come into being and 
hence make this place meisho. This article aims to figure out the mechanism behind 
meisho by studying the ukiyoe series Tokaido Gojusan-tsugi as visual literature. 
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标题：移动性与文学伦理学批评视角下的名所：《东海道五十三次》的相关

名所

内容摘要：名所（Meisho）指在日本因文学渊源而闻名的场所，起源于歌学

用语，现在引申为各种名胜古迹。名所可以成为跨学科研究的主题，涉及名

人研究、移动人文、文学伦理学批评和文化记忆研究。在名人研究中，名所

可以看作是人类通过媒体标记场所的人造名声。移动性决定名所演变的效
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率，即一个场所如何从一个相对固定的常量演变为一个可移动的变量。依据

文学伦理学批评理论，人类借助文学将场所伦理选择为名所。文学来源于脑

文本，即“储存在人类大脑的记忆”。从这个意义上说，文学可以被视为共

享的大脑记忆，并可以从脑文本转化为书写文本或电子文本。当一个场所在

文学中不断被提及时，这个场所的文化记忆就产生了，这个场所因此成为名

所。本文旨在通过研究视觉文学浮世绘系列《东海道五十三次》探析名所背

后的形成机制。

关键词：名所；名人；移动性；文学伦理学批评；文化记忆；浮世绘；《东

海道五十三次》
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Introduction

Ukiyo-e ( 浮世绘 ) refers to a style of Japanese woodblock print and painting that 
flourished from the Edo period. Ukiyo-e, literally meaning “picture of the floating 
world” in Japanese, depicts famous theater actors, beautiful courtesans, urban life, 
travel in romantic landscapes, and erotic scenes. Utagawa Hiroshige (1797-1858) is 
recognized as the last great master of Japanese ukiyo-e. In 1833, Tokaido Gojusan-
tsugi (《东海道五十三次》), an ukiyo-e series by Hiroshige, not merely afforded 
Hiroshige a rise to fame, but made travel along the Tokaido road increasingly 
popular among the general public back then. Tokaido Gojusan-tsugi covers 53 
post stations plus the starting and ending points along the Tokaido, one of the Five 
Routes linking the historical captical of Edo to the rest of Japan. 

“The Tōkaidō was a theme that Hiroshige faced for his entire life resulting 
in the creation of a tremendous amount of work. There are over twenty series 
left behind as different editions...Despite being works by one artist depicting the 
same post towns, each series includes completely different viewpoints, motifs, 
compositions, styles and modes of expression” (Maeda 349). Interestingly, although 
Hōeidō edition ( 保永堂版 ), the first edition and masterpiece series, immediately 
thrust Hiroshige into stardom in his thirties, Hiroshige spent his whole life exploring 
the Tokaido theme from every angle. With over twenty editions of Tokaido Gojusan-
tsugi published, the Tokaido was constantly shaped and reshaped as “meisho,” 
literally famous place in Japanese. How does Tokaido Gojusan-tsugi influence the 
Tokaido road as meisho? This paper aims to answer this question through the lens 
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of literary ethics and mobility. This interesting phenomena indeed involves several 
keywords: Tokaido Gojusan-tsugi, ukiyo-e, meisho, mobility and literary ethics. To 
answer this question, the author will first probe into these keywords and how they 
are interlocked with one another.

Meisho

The term meisho is defined in Waka Dictionary ( 和歌大辞典 ) as follows:

Meisho ( 名所 , lit. “famous places”) is originally a kagaku terminology ( 歌学用

语 ), referring to a place that has been recited in waka ( 和歌 ) in unique manners 
ever since ancient times [...] A unique impression is hence attached to the place, 
namely meisho, based on ancient poetic tradition. Such an inherited image plays a 
role in creating multilayer and deepening lingering feeling in waka. (960)1

By definition, meisho originally refers to places famed for specific literary, cultural, 
historic, or politic references. Meisho, literally meaning a place with a name, can be 
linked with literature, historic events, legends, folklore, historic sites, or even places 
that do not exist. A place makes a name for itself by various literary references to 
human society.

Meisho is by nature a type of fame attached to a place. When regarded as 
a meisho, a place attracts the attention from common people the same way as a 
celebrity. Celebrity refers to a human being, whereas meisho refers to a place. While 
celebrity mirrors the relation between human and human, meisho in fact reflects the 
relation between human and the nature. Still, both meisho and celebrity are closely 
linked with a certain fame. Therefore, how meisho, whether natural, cultural, or 
political, comes into being can be looked into through celebrity study.

Celebrities are people recognised widely. They are commodities and effects that 
are produced by mass media image-making (representations), are consumed by 
large audiences who take an interest in their personal as well as public life, and 
who project, promote or present themselves in particular or spectacular ways 
for this consumption to take place” (Nayar 7)

Based on this quoted definition of celebrity, the so-called celebrity in fact refers to 
more than just a flesh-and-blood person, but rather a social effect involving star, 
large audiences, and mass media. The three are closely interlinked with one another. 

1　Unless indicated otherwise, all translations in the paper are the author’s.
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The star-making process cannot be detached from large audiences and the mass 
media. A star can be seen as a product produced and circulated by mass media, and 
consumed by large audiences. Capitalism works as the underlying power driving the 
celebrity mechanism. 

In the same manner, meisho, just like celebrity, is more than a physical place 
that exists by nature, but an artificial effect that can never detach from mankind. 
Meisho, literally meaning places with a name or famous places, mostly refers to 
scenic or cultural landscape sites recognized for their beauty since ancient times. 
The recognition of such a site does definitely not occur spontaneously, but rather 
results from deliberate actions in human society. 

Through the lens of celebrity study, meisho exists as a whole ecosystem 
driven by three engines: a place, media and human (audiences). The three engines 
are interlinked in an organic way. Media serves not only as the key to mobilize the 
immobile places among mobile human beings, but as the teaching tool of ethical 
selection in human civilization. How three engines function organically behind 
meisho can be seen through the lens of ethical literary criticism and mobility 
humanities. Mobility can clarify the operating efficiency of three engines, whereas 
literary ethics can explain the essential power driving three engines.

Meisho in Terms of Mobility

[P]eople and things do not operate independent of space. Space is not simply a 
container in which things happen; rather, spaces are subtly evolving layers of 
context and practices that fold together people and things and actively shape 
social relations (Kitchin and Dodge 13).

Through the lens of mobility humanities, a place is relatively immobile, while 
humans are mobile. Mobile human cannot exist detaching from immobile place. 
Place or space not just is inhabited passively by humans, but lures humans into 
moving in. When a place attracts countless humans to move into and out of, this 
place changes from an immobile constant into a mobile variable, namely meisho. 
Such attraction by meisho is built up based upon human’s ethical selection through 
layers of literary contexts, cultural traditions, and social practices.

Since there is only a minority of human beings directly inhabiting and 
connecting with a meisho, how does the rest of human interact with immobile 
meisho? This is where media play a role. Media act as the key to facilitate the 
interaction between human and meisho. Media serve not merely to mobilize 
an immobile place, but to reach out to its mobile human audiences. The more 
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developed the media are, the more audiences a place can be connected to; the faster 
the whole meisho ecosystem can run; the more famous meisho a place can grow. 
In return, the more fame a meisho gains, the faster the media can spread and the 
easier audiences are connected to. In such manners, media directly link up with 
the dynamic mobility within the meisho ecosystem. Mobility decides how fast and 
efficiently three engines can run.

In mass communication, media refer to various vehicles to record or transmit 
information. Information can be encoded into diverse media genres for transmission 
and interpretation: traditional media like print media, or new media like the Internet. 
Information exists in different forms, including word, symbol, video, image, sound, 
and so forth. Distinct forms of information attach to different media. Nowadays, 
information is evolving on a real-time basis insides the black-box media machines. 
Mankind is now producing, processing, re-processing, consuming, re-consuming, 
sharing, transmitting tons of information 24/7 in mass media. When information is 
shaped in artistic ways, artworks are born. When information is produced in literary 
manners, literature comes to life. When information is output in textual forms, text 
comes into being. In this sense, text in ethical literary criticism can be viewed as a 
genre of media, whereas literature can be considered as a shape of information.

Meisho in Terms of Literary Ethics 

According to Nie Zhenzhao ( 聂珍钊 ), the concept of text can be regarded as follows.

By nature, text refers to the medium that stores meaningful words or symbols. 
The text medium can be any material that is able to store words or symbols full 
of meaning. Generally, text has three basic forms: brain text, written text, and 
electronic (digital) text. (Nie, Introduction 270)
(Unless indicated otherwise, all translations in the paper are the author’s)

Text implies the type of media that carry information in words or symbols. Based 
on media category, text can be divided into three basic forms: brain text, written 
text, and electronic (digital) text. Brain is hence treated as a special medium to 
deposit words or symbols. While brain text resides within human brain, written text 
and electronic text reside outside human brain. While brain text is a rudimentary 
medium to carry biologically living text, written and electronic texts are relatively 
advanced media to output brain text. 

Back to the core question, how does Tokaido Gojusan-tsugi influence the 
Tokaido road as meiso? Tokaido Gojusan-tsugi is a ukiyo-e series painted by 
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Japanese ukiyoe great master, Utagawa Hiroshige. Ukiyoe ( 浮世绘 ) refers to a style of 
Japanese woodblock print and painting that flourished from the Edo period. Ukiyoe, 
literally meaning picture of the floating world in Japanese, depicts famous theater 
actors, beautiful courtesans, urban life, travel in romantic landscapes, and erotic 
scenes.

Literature is mainly produced in verbal language, but not limited to verbal 
language. Human in fact learns how to make ethical choices under the influence of 
diverse texts except verbal language. Compared to verbal language, visual language, 
like ukiyoe, is less abstract, but rather more subtle. Still, visual language can extract 
and voice brain text the same way as verbal language. When literature is produced 
in visual media rather than verbal media, how does visual literature play a role 
in ethical selection? How does visual media like ukiyoe contribute to the meisho 
ecosystem?

In terms of ethical literary criticism, ukiyoe can be regarded as written text. As 
Nie coins, “Written text uses any writable material as the carrier. Besides common 
paper, any physically material where symbols can be written, printed, or inscribed, 
such as slate, pottery and metal, can serve as the carrier of text” (Nie, Introduction 
271) Ukiyoe is by nature an elaborate combination of colorful symbols that are 
painted on paper and printed through woodblock. Basically, ukiyoe, like other forms 
of visual arts, extracts and refines the visual symbols stored in the brain text. In this 
sense, ukiyoe acts as a kind of written text that features symbols instead of words, 
or visual language instead of verbal language.

Based upon ethical literary criticism, meisho can be treated as the outcome of 
ethical selection by civilized human, indicating the ethical order between human 
and the nature. Ethical selection acts as the basic theory of ethical literary criticism. 
According to ethical selection, mankind becomes the biological human through 
biological selection, and then go through ethical selection to be moral human. 
Evolution is the way to run through biological selection, whereas teaching and 
learning are the method of ethical selection. To achieve teaching and learning, 
literature functions as the teaching tool to guide human to do ethical choices. In 
the same manner, literary works regarding meisho indeed serve to teach the human 
audiences the ethical order between human and the nature.

In terms of literary ethics, mankind creates such visual literature as ukiyoe 
in order to serve ethical selection. Ethical selection acts as the ultimate goal for 
human to conduct literary activities. “Regarding the origin of literature, literary 
ethical criticism emphasizes that literature originates from mankind’s requirements 
to express ethics. Literature is treated as the outcome of ethics. Literary ethical 
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criticism insists the ethical responsibility of literary criticism, highlights the 
teaching function of literature, and stresses the distinct value of literature” (Nie, 
“Ethical Literary” 14). Literature is produced to disclose ethical relationships 
between human and self, human and human, human and society, or human and the 
nature. When a specific place is recited, depicted, or referred repetitively in literary 
works, this place turns into a meisho famous for such literary references. Meisho is 
hence a by-product of human’s literary activities to achieve ethical selection. Ethical 
selection thus acts as the essential power that drives the meisho ecosystem.

Regarding meisho ecosystem, media serve as more than the networking system 
between human and space, but the literary tool to define ethical order between 
human and the nature. Mankind diversifies media to popularize ethical orders that 
serve self-interest the best in human society. When such visual media as ukiyoe is 
involved in a meisho ecosystem, mankind and the natural space can interact with 
each other in intuitive and effective ways. The ethical teaching and learning in fact 
take place in even more invisible and subtle manners than verbal media.

Mechanism Behind Meisho

The key point for a place to become meisho is to be identified by a majority of 
human beings. Right before written text like words or electronic text appear in 
human civilization, mankind interacts with the nature in physical and spacial ways. 
Primitive persons bond with the nature only by physically living in and transforming 
the natural space to survive in biological selection. Primitive persons cannot bond 
with somewhere that they haven’t been in person. Their spatial awareness is strictly 
limited to the physical experience recorded in brain text. As Nie puts, “brain text 
is the text that is stored and loaded in human brain” (Nie, Introduction 270). In 
prehistoric times, nobody except the brain-text carrier can “download” the text and 
pass on the information to others by word of mouth. The transmission of brain text, 
thus, takes place on condition that both brain-text carriers and receivers coexist in 
the same spatio-temporal dimension, namely both parties face to face in reality. 
Moreover, “except for a handful of brain texts that are saved afterwards by means 
of written text, a vast majority of literary brain text has been buried in oblivion 
forever with the death of the brain-text carriers” (Nie, Introduction 270). In other 
words, brain text cannot be widely transfused separately in human civilization. 
Consequently, it is impossible to rely only on brain text in promoting a place to 
a large population. With only brain text available, prehistoric civilization has no 
chance to witness the formation of meisho.

Then come the game changers: written text and electronic text. Both are refined 
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from the rudimentary texts carried in brain. Based upon the media property, brain 
text can expire with the death of text carriers, whereas written and electronic text 
can be saved with the material media even forever. Brain text seals off information 
in person, while written and electronic text disclose information in public. Brain text 
privatizes and withholds information, whereas written and electronic text publish 
and transfuse information. Through such media as written and electronic text, an 
immobile place can interlink with a large population across time and space, thereby 
possibly growing into a meisho as time passes. Written and electronic text can be 
seen as one of the prerequisites for the appearance of meisho.

Still, how a place becomes a meisho lies in how it is accepted and recognized 
by human being. To build up such an identification resembles the process of 
memorization. To memorize something new is to input new information into brain 
text, namely to change the original brain text carried by a person. Brain text is 
defined as “memory stored in the human brain. As a peculiar biological form, brain 
text contains human beings’ perceptions and cognitions of the world” (Nie, A Basic 
Theory 194). Basically, brain text exists in the shape of memory. As exposed to 
new information from outside world, human brain selectively filters out, digests 
and absorbs only part of information into memory that serves biological and ethical 
needs. As information flows in and out, brain text is hence not a static but rather a 
dynamic memory database. Memory coded into brain text is open to new changes in 
the same way. To remember a new place is to update the memory database. 

Since brain text is living memory that is unseen and indecipherable to other 
humans except the text carrier, humans create written and electronic text to decipher 
and share brain memory. In this manner, human outsources individual memory 
to update “collective or cultural memory” through written and electronic text. 
“Over the last decade, ‘cultural memory’ has emerged as a useful umbrella term to 
describe the complex ways in which societies remember their past using a variety of 
media...[cultural] memories that are shared within generations and across different 
generations are the product of public acts of remembrance using a variety of media” 
(Erll and Rigney 111). In this sense, written and electronic text serve as the media to 
shape and share collective or cultural memory. 

By definition, meisho involves multiple levels of literary references. Literary 
works involved can be treated as public effort to memorize the past of a place. 
Literary references to meisho depend on written and electronic media to shape 
cultural memories for a place. Once cultural memories for a place come into being, 
a vast majority of people can identify a place across time and space. This place 
then turns into a famous place, namely meisho. In this sense, meisho can be viewed 
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as the “lieu de mémoire (site of memory),” a concept popularized by the French 
historian Pierre Nora. Lieu de mémoire or site of memory refers to “any significant 
entity, material or immaterial, which has become a symbolic element of the 
memorial heritage of a community. Sites of memory are where culture crystallizes 
itself, and can include places such as archives, museums, or memorials; concepts or 
practices as commemorative rituals; objects as emblems or manuals; and symbols” 
(Whitehead, 2009: 161). Literary works on meisho generate cultural memories of a 
place by recalling, recording, and materializing the past of a place. Layers of literary 
references make meisho distinct site of cultural memories for a place.

Tokaido Gojusan-tsugi 

According to Astrid Erll and Ann Rigney, literature plays three roles in the 
production of cultural memory: “1) literature as a medium of remembrance; 2) 
literature as an object of remembrance; 3) literature as a medium for observing 
the production of cultural memory” (112). As a medium of remembrance, 
“literature help[s] produce collective memories by recalling the past”; as an 
object of remembrance, “literature establishes a ‘memory of its own’ in the form 
of intertextual relations that give new cultural life to old texts”; as a medium for 
observing the production of cultural memory, by “imaginatively representing acts 
of recollection, literature makes remembrance observable” (112-113). By the same 
token, literary works involving meisho generate diverse cultural memories for a 
place by recalling the past of a place, reshaping the established cultural memories 
buried in old texts, and embodying cultural memories.

As visual literature, Tokaido Gojusan-tsugi ingeniously produces diverse 
cultural memories for Tokaido by recording, remodeling, materializing, or even 
creating popular cultural memories for Tokaido.

Back in the Edo Period, print media took the lead in generating cultural 
memories for places. Book publishing emerged as a commercial enterprise in Kyoto 
early in Japan’s Edo period (1615-1868). The commercialization of print media set 
the stage for the prosperity in written text. As written text flourished, literary works 
on natural places sprang up, which preconditioned the appearance of meisho. For 
instance, “The explosive popularity of the comic novel Tōkaidōchū Hizakurige 
by JIPPENSHA Ikku in particular led to the popularity of the Tōkaidō” (Maeda 
6). Originally published in 1802, Tōkaidōchū Hizakurige became a bestseller in 
Hiroshige’s time. This comic novel is mainly about two commoners who travel 
along Tokaido for the Ise pilgrimage. The travel story in fact produces popular 
cultural memories of Tokaido. Its humorous tones further lure human brains into 
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remembering the places along Tokaido. This bestseller succeeded in creating and 
seeding popular memories of Takaido to numerous minds in Hiroshige’s time. 

Cleverly, Hiroshige borrows some cultural memories from Tōkaidōchū 
Hizakurige to reshape collective memories for Tokaido. Several scenarios in 
Tōkaidōchū Hizakurige are visualized in Tokaido Gojusan-tsugi. “Yajirobei 
and Kitahachi, its main characters, were very familiar to townspeople in Edo. 
Men looking like Yajirobei and Kitahachi often appear in the highway prints by 
Hiroshige” (Maeda 130). The two characters are often called Yaji and Kita. In fact, 
this bestseller not only describes their hilarious journey in words, but portrays 
vividly what they look like in the illustrations (Figure 1). As this novel took off, not 
merely did Yaji and Kita turn into household names, but did their illustrated faces 
go viral among people in Edo. Hiroshige smartly copies the two popular faces and 
visualizes some fascinating plots that are not illustrated in the novel. Borrowing 
already popular collective memory from this bestseller makes artworks in Tokaido 
Gojusan-tsugi more identifiable in public.

Figure 1: Yajiro and Kitahachi. 
Taken from Tōkaidōchū Hizakurige.

For example, Yaji and Kita in the novel fail to taste the famous speciality tororo-
jiru in Mariko ( 鞠 子 ). Traditional tororo-jiru, namely grated yam soup, has been 
served by a famous tea house called Chojiya ( 丁子屋 ) for 400 years. Founded in 
1596, Chojiya, together with its speciality tororo-jiru, has been recorded in countless 
Japanese tales, haiku, ukiyoes, and writings. In this sense, tororo-jiru and Chojiya 
are the sites of cultural memories for the place Mariko. Although Yaji and Kita could 
not eat tororo-jiru in the novel, Hiroshige makes up for this loss by creating a rather 
different scene. In the Hōeidō and Gyōsho editions, Yaji and Kita are instead enjoying 
the delicacy tororo-jiru right at Chojiya in Mariko. Such a simple scene composes the 
whole print in both editions; still, viewers can recognize the place Mariko through 
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shared cultural memories of tororo-jiru, Chojiya and two characters. Moreover, 
Yaji and Kita show up hilariously from time to time across Tokaido Gojusan-tsugi 
in different editions. In the Hōeidō edition, viewers can see Yaji and Kita traveling 
through Kanagawa-juku ( 神奈川宿 Figure 2), Yui-shuku ( 由比宿 ), Mariko-juku 
( 鞠子宿 Figure 3), and Goyu-shuku ( 御油宿 Figure 4). Yaji and Kita also appear in 
Futagawa-juku ( 二川宿 ), Kuwana-juku ( 桑名宿 ), and Yokkaichi-juku ( 四日市

宿 ) in other editions. These intriguing scenarios adapt popular collective memories 
to create novel cultural memories for Tokaido. These new cultural memories add new 
layers of literary references to Tokaido as meisho.

              

Figure 2: Kanagawa-juku ( 神奈川宿 ).    Figure 3: Mariko-juku ( 鞠子宿 ).
Taken from Hōeidō Edition.            Taken from Hōeidō Edition.

Figure 4: Goyu-shuku ( 御油宿 ).
Taken from Hōeidō Edition.

Historical allusions are drawn to recall historic events that happened to places along 
Tokaido before. In the Hōeidō edition, Tora ga Ame ( 虎ケ雨 ), or Tears of Lady 
Tora, is depicted in the print of Ōiso-juku ( 大磯宿 Figure 5). Lady Tora was the 
lover of Soga no Jūrō Sukenari ( 曽我十郎祐成 ), who killed himself upon the 
success of his revenge. Lady Tora cried on the death of Jūrō on May 28. People used 
to call the rain that fell on May 28, the day of his death, Tears of Lady Tora. Such a 
historical image leads viewers to recall this old love story, which has been encoded 
and saved in their brain texts. Tears of Lady Tora set in the background, travelers in 
straw raincoats walk into a coastal village looking for shelter. In this way, Hiroshige 
adds new variables, namely incoming travelers, into the accepted literary reference 
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to the place Ōiso-juku. The ukiyoe hence creates a novel literary reference, which in 
return rebuilds collective memories for the place Ōiso-juku as meisho. 

Figure 5: Ōiso-juku ( 大磯宿 ).
Taken from Hōeidō Edition.

Japanese classic literature is visualized and remodeled as new cultural memory for 
Tokaido. For example, Hiroshige presents Nissaka vividly in the Hōeidō, Gyōsho, 
Reisho, Tate-e editions by painting the famous Night-Weeping Stone (yonaki-ishi 
夜泣き石 ). The legend of this stone originates from Konjaku Hyakki Shūi ( 今昔百

鬼拾遺 , “Supplement to The Hundred Demons from the Present and the Past”) by 
Japanese artist Toriyama Sekien. Published in 1781, Konjaku Hyakki Shūi, together 
with Sekien’s other works, makes a huge impact on Japanese monster imagery. 
Based upon the legend, this stone has been crying at night for a pregnant woman, 
who was killed by bandits and shed blood on the stone. The spirit of this woman 
then inhabits this stone; hence this stone weeps every night. Night-Weeping Stone 
is a significant symbol of the stone legends in Japan. Related to various legends, 
Night-Weeping Stones vary from place to place. Still, the Night-Weeping Stone in 
Sayo-no-nakayama ( 小夜の中山 ), Nissaka, is the most famous one, thereby acting 
to embody the cultural memory for Nissaka. 

       

Figure 6: Nissaka ( 日坂 ).        Figure 7: Nissaka ( 日阪 ).
Taken from Hōeidō Edition.      Taken from Gyōsho Edition.
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Figure 8: Nissaka ( 日阪 ).
Taken from Reisho Edition. 

In the Hōeidō (Figure 6), Gyōsho (Figure 7) and Reisho (Figure 8) editions, 
Hiroshige puts the Night-Weeping Stone front and center to direct viewers’ attention 
right to this stone. The writing, “Namu Amida Butsu ( 南無阿弥陀仏 ),” is painted 
on the stone in a partially visible manner just as described in the legend. This 
writing on stone, praying for rebirth in Pure Land, tells its own tale. This stone 
stands out as a site of cultural memory from other images in these editions. In the 
Hōeidō and Gyōsho edition, this legendary stone catches the attention of the passing 
travelers, who cannot help but stop and glance at it. By contrast, in “the Reisho 
edition, interestingly, Hiroshige let some travelers pass by the stone without even 
glancing at it although he depicts the stone upfront right in the center” (Maeda 160). 
How passing travelers react to this stone actually reflects how viewers respond 
to the cultural memory embedded in the stone. Based upon the shared cultural 
memory, reaction scene as such can easily capture viewers’ attention and emotion. 
Viewers can easily recognize this place even though the natural scenery seems no 
different from that in other places. The scene of how people interact with the stone 
generates new cultural memories for the place Nissaka as meisho. 

Such collective memories are scattered hither and thither across Tokaido 
Gojusan-tsugi. These already popular memories have been deeply rooted in public 
memory. Cleverly, Hiroshige not just visualizes but remodels or even overthrows 
these popular memories to produce new cultural memories for Tokaido through 
Tokaido Gojusan-tsugi. For viewers, these reconstructed memories have been 
partially encoded and stored by the brains. When exposed to these artworks, viewers 
are triggered to retrieve old cultural memories previously stored in brain memory. 
This retrieval process accelerates brain cognition and response. Human brain uses 
its existing memory database to understand new information. If relevant to what’s 
stored in brain database, new information can be easily deciphered, identified, 
encoded or even saved in brain memory. 

More importantly, Hiroshige remodels the existing cultural memories through 
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elaborate compositions to create some masterpieces of his career. For instance, the 
Hōeidō edition uses linear perspective to create a sense of reality.

The compositions emphasize depth by using linear perspective to portray the 
lively scenes of the post towns and their surroundings. Setting the viewpoint 
low to capture buildings and people as larger created a sense of reality. The 
viewer is drawn into the images as they create the illusion of traveling. 
Expressing space using linear perspective creates a fixed viewpoint directing 
attention to the scenery. The depicted scenery is seen through the artist’s eyes 
as if the viewer is experiencing the visual world standing in the same spot as 
the artist. (Maeda 349)

The artful composition draws viewers closer to painted places. Viewers are put into 
viewpoints as if they are traveling right now on spot. Linear perspective, by design, 
guides viewers to zoom in on sites of popular cultural memory, such as tororo-
jiru, Chojiya, Tora ga Ame, or Night-Weeping Stone. Viewers are brought face-to-
face with popular cultural memories for Tokaido from every angle in over twenty 
editions. Through ingenious remodeling, existing cultural memories for Tokaido are 
not merely recorded and recalled, but largely refreshed or even overthrown through 
Tokaido Gojusan-tsugi.

In addition, Hiroshige creates brand-new cultural memories for Tokaido by 
jokingly tagging the painted objects with his own name or the publisher’s name. 
Hiroshige ( 広重 ) is the first name of Utagawa Hiroshige ( 歌川広重 ). “ ヒロ ,” the 
katakana ( 片仮名 ) of Hiro ( 広 ), stands for Hiroshige’s name. “ 保永堂 (Hōeidō)” 
is the kanji ( 漢字 ) for the publishing house’s name Hōeidō, while “ 竹之内板 ” 
or “ 竹 内 ” stands for this publishing house owner’s name. These name tags are 
ingeniously integrated into various objects in Tokaido Gojusan-tsugi. For example, “ヒ
ロ ” is painted as the cloth pattern of a manservant who carries two ladies’ luggage 
passing Hara-juku ( 原宿 Figure 9) in the Hōeidō edition. “ ヒロ ” is also designed 
as the family crest of one Arimatsu shibori store located in Narumi of the Hōeidō 
edition. Narumi-juku ( 鳴 海 宿 Figure 10) is famous for its tie-dyed cloth called 
Arimatsu shibori. “Hiroshige always used the motif of Arimatsu shibori stores in any 
print depicting Narumi” (Maeda 251). The Hōeidō edition artfully names a Arimatsu 
shibori store after “ 竹之内板 ” and designs “ ヒロ ” as the family crest of this store. 
Both “ 竹之内板 ” and “ ヒロ ” are clearly stamped on the exterior noren ( 暖簾 ) of 
this Arimatsu shibori store. Similarly, “ 保永堂 ” and other kinji related to “ 保永堂 ” 
are written on the signs hanging insides an inn, located in Goyu ( 御油 Figure 11) of 
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the Hōeidō edition. “ 竹之内板 ” is even hugely stamped on the wall for decoration 
in this inn. In the Hōeidō edition, Hiroshige crafts plenty of masterpieces by playing 
with these name tags. Ingenious artworks as such produce original cultural memories 
for Tokaido.

          

Figure 9: Hara-juku ( 原宿 ).      Figure 10: Narumi-juku ( 鸣海宿 ).
Taken from Hōeidō Edition.            Taken from Hōeidō Edition.

Figure 11. Goyu-shuku ( 御油宿 ).
Taken from Hōeidō Edition.

Essentially, Tokaido Gojusan-tsugi is written text that recollects, reshapes, 
embodies, and generates cultural memories for Tokaido. Such written text is 
primarily transcribed from the brain text in Hiroshige’s mind. By nature, brain text 
exists in the form of brain memory. With only brain text, brain memory is locked 
into the brain and die away with brain death. Then written and electronic text 
are invented to download, record, materialize, and share individual memories in 
human civilization. Through written and electronic text, individual memory can be 
exposed to, received, identified, memorized, shared, reshaped, consumed by a large 
population. Accordingly, the individual memory turn into cultural memory that can 
be passed on across time and space. When a significant population shares collective 
or cultural memories for a place, this place can be recognized widely as meisho. 
How to grow cultural memories for a place depends on the media. In terms of 
literary ethics, written and electronic text are outsourced media that serve brain text. 
Therefore, Tokaido Gojusan-tsugi, as written text, successfully grows a new layer of 
cultural memory for Tokaido to further popularize its name as meisho in public. 
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Conclusion

Meisho is an intriguing subject of study that requires such an interdisciplinary 
approach involving celebrity study, mobility humanities, ethical literary criticism, 
and cultural memory study to look into. 

In terms of celebrity study, meisho can be viewed as a type of fame attached 
to a place. While celebrity refers to a human being, meisho pertains to a place. 
Like celebrity, meisho is an artificial effect that is created, identified, shared, and 
consumed by human beings. A specific place, humans, and media are three engines 
that power the whole meisho ecosystem. 

Driven by the three engines, meisho can be treated as a mobile space in terms 
of mobility. While human being is mobile variable, a place is by nature immobile 
constant. Mobile humans utilize vehicles to physically reach an immovable 
place and invent media to mentally interact with an immobile place. As humans 
ceaselessly go in and out of a place via vehicles and media, this place changes 
from a relatively immobile constant into a mobile variable, namely meisho. How 
a place bonds with the large human audiences still relies on the media, the carrier 
of literature. The more advanced the media are, the more efficiently humans and 
a place can interplay with each other; the faster a place can grow into a meisho. 
Literature loaded by media functions to build up spiritual bonds between a place 
and its large audiences. The more contagious the literary work is, the more human 
audiences a place can bond with. The more literary works there are discussing 
a place, the more fame the place can earn. When a significant population can 
recognize a place, this place turns into a meisho. Therefore, mobility decides how 
efficient the three engines interplay with one another.

Mobility rules the operating efficiency of the three, whereas literary ethics acts 
as the essential power to drive the three. In terms of literary ethics, meisho can be 
viewed as a space ethically selected by civilized human beings, who go through the 
selection both actively and passively. Those who select meisho actively are mainly 
literary creators, such as writers, poets, novelists, painters or other influencers. 
Those who has no choice but accept a space as meisho turn into the audiences. As 
the teaching tool in ethical selection, literature guides a large population to ethically 
selecting a place as a meisho. Literary work like Tokaido Gojusan-tsugi exist in the 
shape of written and electronic text that originate from brain text. Brain text is, by 
definition, living memory saved in brain. Human invents written and electronic text 
to download, record, deliver, spread, share and consume individual brain memory in 
human civilization. The ultimate goal is to create and update the cultural memories 
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of a large population. In such manners, individual memory can exert influence on 
the collective memories of numerous others, namely one influencing countless 
others. Through such media as written and electronic text, human civilization 
can boost cultural memories for a place. Once multiple layers of literary works 
memorize a place in different ways, the majority is more likely to remember this 
place. Such collective memories for a place make meisho.

Undoubtedly, Tokaido Gojusan-tsugi acts as such an influential written text 
that successfully visualizes, reshapes, creates, and popularizes the cultural memories 
of Tokaido across time and space. In fact, the lasting success of this ukiyoe series 
constantly seeds and feeds diverse cultural memories for Tokaido to countless 
brains from generation to generation. As more and more humans interact with these 
cultural memories, new layers of memories are added to Tokaido consistently. In 
such ways, Tokaido is always evolving as meisho. 

Still, except Tokaido Gojusan-tsugi, more cases should be looked into to prove 
the suggested mechanism behind meisho.
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